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Mini TechCamp Agenda 

• Icon Icebreaker! (with prizes) 

• Introduction to TechCamps 

• Social Media Landscape basics 

              --BREAK-- 

• NGOs & Social Media/Digital Tools 

• NGOs/Students Madurai Challenges 
• Group Brainstorming Breakout  

• Report out 

• Final Questions & Answers 
 



What’s a  
TechCamp? 

Working hard &  
Having fun! 

• Bring the technology community around the world to help NGOs by 

helping them with resources, access to low and no-cost technology 

and online platforms to assist them in building their digital capacity 

 

• Bring technologists & NGOs together in a city to brainstorm  specific 

challenges they’re facing in their communities or missions 

 

• Work together to develop real time solutions to address these 

challenges  



Internet in  
India 

• First trends of 

  declining print 

 media numbers 

 

•  Increase in mobile 

  phone internet use 

 



Social Media 
in India 



It’s ALL 
Social  
Media 
  
• Media landscape 

  has changed 

• Communication 

  Culture changed 

• Public has the 

  Power now 

• Competition for 

  eyeballs 



Getting Started…. 

• SM is about stages…..crawl, walk, run & fly! 

• Need Strategic plan before you start 
• Tie your goals/objectives to your social media plan 

• What is your mission/organization’s goals? 

• Once you get the WHAT, then you turn to the HOW  

  (which SM platforms) 

• Don’t be tempted by all your SM choices 

• Stick to ones you only need & can commit to 
 



Captivating & Dynamic Accounts 

 



The Good,  
the Bad &  
the Blah… 



Don’t Tell it, Show it 



SM=About Conversation 

• Use handles & hashtags  

• Engage with folks 

• RT your followers tweets! 

• Give credit where it’s due 

• Write funny tweets 

    



Photos & Captions matter 

• Give context – defines & emphasizes your message  

• Engages your fans, should be short & striking & reshareable 

• Catchy wording, puns, etc. to make folks stop & read – should resonate with them  

• Storytelling with photo essays – works in India 

 

    



Know Your Fans/Followers 

• Know your limits 

 

• Photos can be powerful 

 

• Want to communicate 

   message 

 

 

 

 



Some NGOs & Companies “Get It” 



GoPro Videos 
https://www.youtube.com/watch?v=S2oymHHyV1M 

https://www.youtube.com/watch?v=S2oymHHyV1M


Do Metrics Matter? 

• Measure your progress 

• Analytics (free or low-cost) built 

   in to most platforms 

• No need to pay for this data 

• Worry about the right things 



Basic Resources 

• Will email participants link for  

   presentations & resources 

 

• Everything I ever needed to know,  

   I Learned from Google! 

 

• Let’s talk NGO-specific needs 



Ready for a Break? 


